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The leadership of Saudi women to work 
from the point of view of male administra-

tors working at King Saud University: a 
field study

Abstract
The problem of the study is about the leadership of Saudi women to work from the point of view 

of male administrators working at King Saud University, and the study aimed to examine the extent to 
which the principle of women leading men to work, accepted, the extent of confidence in the abilities 
of women as leaders in work, and the impact of the family situation of women on her leadership of 
men in work, the social challenges facing women driving men at work. Descriptive survey method 
used. The study applied to a sample of administrators working at King Saud University (362), and 
the data collected by means of a questionnaire subjected to measures of validity and reliability. The 
study reached several results, the most important of which is the lack of acceptance of the principle of 
women leading men to work, as the sample members prefer to work under the leadership of a man, 
and the sample believes that women cannot control their emotions at work like men, and it is difficult 
to deal with women at work. The sample’s lack of confidence in the abilities of women as a business 
leader was also evident from the standpoint of the weak ability of women to withstand the pressures 
of leadership work compared to men, and the weak wisdom of women in acting in emergency work 
situations, and women cannot bear the responsibility to lead the work compared to men. The results 
showed that the family situation of a woman has an impact on her leadership of men at work, as a result 
of the conditions of pregnancy and childbirth that make the woman miss work a lot, which makes her 
lose the ability to lead the work, and the difficulty of balancing between the requirements of work as a 
leader and the requirements of family life, and communication problems between the woman and the 
work team due to the privacy of women. It was also found that the most important social challenges 
facing women’s leadership of men at work are the weakness of Saudi man’s acceptance of a woman’s 
leadership at work, the difficulty of communication between the working woman and the subordinates, 
and that the woman’s family conditions hinder her work as a business leader.

Keywords: Administrative leadership - Women leadership - Working women - Mixing between 
the sexes.
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The Impact of Covid - 19 pandemic on the 
Value system in Saudi Society

(A Study on a Sample of Female Students of 
The College of Arts at King Saud University)

Abstract
The main aim of this study was to examine the impact of Covid - 19 pandemic on the 

value system in Saudi society from the viewpoint of the students at King Saud University 
in the College of Arts, by measuring some social, economic, and health values in the Saudi 
society and the possible impact of the pandemic on these values. The study used a sample 
social survey method. And a questionnaire as a tool to collect data from the sample. The 
study sample consists of (230) individuals from the female students in the College of Arts. 

The study concludes that the most prominent features of the impact of the Covid - 19 
pandemic on the social values were the keenness of individuals to help each other during 
the pandemic, and the most prominent features of the impact of the Covid - 19 pandemic 
on the value of family was the widening of the circle of discussion and dialogue between 
family members during the home quarantine, and the most prominent features of the impact 
of the Covid - 19 pandemic on health values were shown in the interest of implementing the 
precautionary measures announced by the Ministry of Health by members of the society. 
And the study recommends through its findings, the importance of the preparation of 
organized programs and activating the role of the media in emphasizing the importance 
and the value of social cohesion the importance of a sense of social responsibility among 
members of society during crisis periods.
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